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NEW DAWN

Fiji Pod - ready
to roll out

WITH the Fiji Pod theme of “Building
Bridges through the Journey,” Fiji is geared
up to put on the WOW factor at the World
Expo 2010 Shanghai.
With its 340 square meters pavilion
space, the Fiji Pod will be focused on its
people, journeying to Fiji’s beautiful and
sacred places and introducing visitors to
the Products and Services that are unique
to Fiji.
The Pod is designed to include a
replica of a ‘Drua’ (canoe) and a platform
for ‘demonstrations’ by artisans (carvers/
weavers) and hosting mannequins with
selected gowns from the Fiji Fashion Week.
In addition, the backbone of the Pod
structure will be supported by 14 panels
reflecting Fiji’s theme under ‘Places.’
The panels will consist of “magimagi”
weaves of different patterns as well as
images, and designs that represent Fiji’s
14 provinces and is symbolic of the unity
and diversity of the friendly people of our
beautiful nation, and the “bridges” that
bring Fiji together.
The interior of the pod will encompass
traditional as well as contemporary
elements that celebrate Fiji’s diversity
today.
On the promotional front, the Pod will
have a display of Fiji-made commodities
including water, body products, pearls, and
furniture brands to name only a few.
These products will be displayed for
the duration of 6 months; a wonderful
opportunity for promotion to the world!
Exhibitory items will also include mounted
pieces of weavings, Masi, Sculptures,
Fashion, Textiles and Wearable Arts.
Our local exporters have been extremely
supportive in terms of providing samples
and promotional materials for exhibitory
purpose at this Event.
All items collected for exhibition,
booth décor and additional props will leave
Fiji’s shores for China, around March 14th.
A small team, led by the Commissioner
General, will be in Shanghai early next the
month to assemble and display all items,
ready for the May 1st opening.

Product samples, handicrafts and
paintings that will be on display at
the Fiji Pod during the World Expo
2010 that will be held in Shanghai
scheduled from August 6 this year.

For more information on the above, please contact Sovaia Marawa
on 3305411, email: smarawa@govnet.gov.fj or Kelera Cavuilati
on 3315988 or via email: kelera@ftib.org.fj.
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COUNTRIES at Shanghai Expo 2010 will focus on and
honor Fiji on 6th August which has been designated as Fiji’s
National Day.
With the focus of the whole world at the Expo
solely on Fiji, Fiji intends to put on a grand display of
culture and tradition over the week, naturally with the
main “attractions” and official ceremonies scheduled
for August 6 itself.
Commissioner General Ms Annie Rogers said
that “during this time, we will have center stage to
showcase our beautiful People, Places and Products
and at the same time to let the world ‘see’ our unique
culture and heritage through entertainment and craft
displays, to name a few.”
Leading the Fiji Delegation, the Prime Minister,
Commodore Voreqe Bainimarama, accompanied by
Mrs Bainimarama and Government officials will be at
the forefront of this ‘publicity campaign’ to showcase
Fiji’s history, heritage, culture, people, places and
products to China and the World.
Fiji’s National Day will commence with an official
opening ceremony coordinated by the Shanghai Expo
Organizing Committee followed by the traditional
Fijian welcome ceremony and performances by the
Republic of Fiji Military Force which include the
Meke Wesi, Meke I-Wau, and the Vakamalolo.
A detailed programme for the Fiji Week
celebrations is still being finalised with the Shanghai
Expo Organizing Committee.
The National Coordinating Committee, chaired
by the Commissioner General has stated that they will
ensure that Fiji gets maximum exposure at the entire
6-month Expo, and on the National Day in particular,
through promotional DVDs, brochures, catalogues,
giveaways and utilizing media outlets both locally
and in China.
There will be extensive media coverage facilitated
by China’s Shanghai Events Committee during National
Day as well as coverage by Fiji’s media officials through the
Ministry of Information.
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